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Research best practices in your field.  
Consider primary research to 
establish benchmarks.  Give some 
thought to the tools and techniques 
you’ll use.  Be mindful of your 
human and financial resources.

Learn what’s happening in your 
field with regard to the question.  
Identify potential tools and 
techniques.  Base your approach 
on the resources available to you.
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Continue working to prove your 
hypotheses by returning to Step 4 
and conducting additional 
experiments where you apply the 
learnings acquired in earlier 
campaign iterations.

Develop simple, testable state-
ments that help gauge the success 
of your campaigns.  You should be 
able to prove or disprove each 
hypothesis as a result of your 
campaigns.

As a marketing scientist, your 
experiments are your campaigns.  
Your approach is based on proving 
your hypotheses and updating 
your campaigns’ parameters to 
improve performance.
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Assess which elements of your 
campaign data impact your 
hypotheses.  Determine the 
techniques you’ll use to analyze the 
data. Be mindful that you want to 
prove/disprove your hypotheses.

Validating means comparing 
results to other campaigns.  Some 
approaches, like agile marketing, 
have validation built into the 
process.

Data inferences require reading 
between the lines.  To uncover 
valuable insights, think of your data as 
part of a set rather than as disparate 
points.  How do your observations 
change what you do next?

There are three keys to sharing 
your results effectively:  1) Tailor 
your presentation to each 
audience; 2) Only share as much 
information as is required; and 3) 
Use visual imagery to convey ideas.

actuan global
Everything is possible.

RETURN TO STEP 4
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THE NEW MARKETING WHY MARKETERS ARE THE NEW SCIENTISTS AND HOW 
THE SCIENTIFIC METHOD IS KEY TO THEIR SUCCESS

As marketing continues a transition to a technology and data science dependent discipline, marketers are 
better positioned to use a more agile, iterative approach to campaign execution. Doing so will lead to more 
impactful marketing that better engages your customers and leads to more value for your company.  The 
scientific method, an approach long used by scientists, is such an iterative method. Here, we detail the steps 
of the scientific method.


